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Denis G. Arnold� is the Jule and Marguerite Surtman Distinguished Scholar in 
Business Ethics and associate professor of management, Belk College of Business, 
University of North Carolina at Charlotte. He is the editor in chief of Business Eth-
ics Quarterly and a past president of the Society for Business Ethics. His research 
focuses on the ethical dimensions of international business and ethics and public 
policy regarding the pharmaceutical industry. E-mail: denisarnold@uncc.edu.

Cynthia E. Clark� is an assistant professor of management, the director of 
the Harold S. Geneen Institute of Corporate Governance, and a research fellow at 
the Center for Business Ethics at Bentley University. She received her PhD from 
Boston University where she was also on the faculty. Her research focus lies at the 
intersection of social, ethical, and governance issues in organizations, with a par-
ticular interest in how the organizational context (e.g., firm practices, conflicts of 
interest) and the broader institutional environment affect firm behaviors and external 
responses. Recently published work has appeared in Business Ethics Quarterly, 
Journal of Business Ethics, and Business & Society. She is also an active member 
of the International Association of Business and Society, having previously served 
on its board, the Academy of Management, the Strategic Management Society, and 
the Society for Business Ethics. E-mail: cclark@bentley.edu.

Andrew Gustafson� is associate professor of business ethics and society at 
Creighton University’s College of Business. Prior to that he was associate professor 
at Bethel University’s philosophy department. He has published articles in Busi-
ness Ethics Quarterly, Business and Society Review, Business Ethics: A European 
Review, British Journal of the History of Philosophy, International Philosophical 
Quarterly, Teaching Ethics, and Philosophia Christi. His research interests include 
Mill’s utilitarianism, business’ effect on society, casinos, marketing ethics, philoso-
phy of religion and Lev Shestov. E-mail: andrewgustafson@creighton.edu.

Howard Harris� is associate head of school: research in the School of Manage-
ment, University of South Australia. His first degree was in chemical engineering 
and he worked in industry before completing his PhD in applied ethics. His research 
interests are in the relevance of classical virtues in contemporary management and in 
the teaching of business and professional ethics. His work has appeared in journals 
such as Business Ethics: A European Review, Journal of Business Ethics, Business 
and Professional Ethics Journal, and Philosophy of Management. He has served as 
president of the Australian Association for Professional and Applied Ethics. E-mail: 
howard.harris@unisa.edu.au.

Jeffrey S. Harrison� is the W. David Robbins Chair of Strategic Management 
at the Robins School of Business, University of Richmond. Prior to his current ap-
pointment, he was the Fred G. Peelen Professor of Global Hospitality Strategy at 
Cornell University. He currently serves as program chair of the Stakeholder Strategy 
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Interest Group at the Strategic Management Society, an interest group he helped 
found. Jeff is on the editorial review board of Strategic Management Journal and 
previously served nine years on the board of the Academy of Management Journal 
and eleven years with the Academy of Management Executive. He and R. Edward 
Freeman guest-edited special issues on stakeholder themes at both of those journals.

�Dr. Harrison’s research interests include strategic management and business 
ethics, with particular expertise in the areas of stakeholder theory and corporate 
strategy. Much of his work has been published in prestigious academic journals 
such as Academy of Management Journal, Strategic Management Journal, Long 
Range Planning, and Journal of Business Ethics. He has authored or co-authored 
numerous books, including Managing for Stakeholders; Foundations of Strategic 
Management, 5th ed.; Strategic Management of Organizations and Stakeholders; 
Competing for Advantage; and Mergers and Acquisitions: A Guide to Creating 
Value for Stakeholders.

�Dr. Harrison has also provided consulting and executive training services to 
dozens of companies on a wide range of strategic, entrepreneurial, and other busi-
ness issues. E-mail: harrison@richmond.edu.

Dima Jamali� is a professor in the School of Business at the American University 
of Beirut and the chair of the Management, Marketing and Entrepreneurship track. 
She holds a PhD in social policy and administration from the University of Kent at 
Canterbury, UK. Her research/teaching revolves primarily around corporate social 
responsibility (CSR). She is the author of over forty international publications focus-
ing on different aspects of CSR in the Middle East, all appearing in highly reputable 
journals including British Journal of Management, Corporate Governance: An 
International Review, Journal of Business Ethics, and Business Ethics Quarterly. 
Dr. Jamali’s research record has won her a number of scientific awards and honors, 
including the Abdul Hameed Shoman Award for Best Young Arab Researcher for 
the year 2010, Best Paper Awards at the Irish Academy of Management (2011) 
and the American Academy of Management (2012 and 2008), British Academy of 
Management Fellowship for South Asia and Middle East (2007), and the Best Paper 
Award by North American Case Research Association (2003). She worked as an 
expert consultant for the United Nations on Social Policy and CSR as well as various 
projects funded by the World Bank, the US Agency for International Development, 
NGOs, and other local public and private firms. E-mail: dj00@aub.edu.lb.

Charlotte M. Karam� is an assistant professor of organizational behavior at the 
Olayan School of Business, American University of Beirut, Lebanon. Her research 
interests fall broadly within the area of International Management and include a 
cross-cultural examination of organizational behavior constructs at the individual 
and unit levels of analysis. She focuses on developing indigenous models to examine 
organizational citizenship behavior, ethical leadership, corporate social responsi-
bility and gender within the Arab Middle East. Currently, her research focuses on 
the meaning and applicability of ethical leadership within the region, the current 
status of women at work within the Arab world, as well as what the private sector 
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can do for regional development through their CSR initiatives. Her publications 
have appeared in Journal of International Management, International Journal of 
Intercultural Relations, International Journal of Human Resource Management, 
International Journal of Conflict Management, and Asia Pacific Journal of Man-
agement. E-mail: ck16@aub.edu.lb.

Sue Newell� is the Cammarata Professor of Management at Bentley University 
in Waltham, Massachusetts, and professor of information management at Warwick 
University in the United Kingdom. Sue was a founding members of ikon (Innovation, 
Knowledge and Organizational Networking Research Centre), reflecting her re-
search focus on exploring innovation processes using knowledge and organizational 
networking perspectives. She has published over ninety journal articles including 
articles in Human Relations, Organization Studies, Long Range Planning, Manage-
ment Learning, Journal of Management Studies, British Journal of Management, 
Information Systems Journal, Journal of Strategic Information Systems, and Journal 
of Information Technology. E-mail: snewell@bentley.edu.

Yusuf Munir Sidani� is associate professor of leadership and business eth-
ics at the Suliman S. Olayan School of Business, American University of Beirut 
(AUB). His research interests include work values, business ethics, corporate social 
responsibility, and cross-cultural management behavior. His publications appeared 
in several prestigious journals including Journal of Social Psychology, Journal of 
Business Ethics, and International Journal of Human Resource Management. He has 
co-authored Management (Arab World edition, Prentice Hall, 2011) and co-edited 
CSR in the Middle East (Palgrave Macmillan, 2012) in addition to numerous book 
chapters. His consulting and training experience has included various institutions 
in management, strategy, fraud prevention, leadership, and related topics. E-mail: 
yusuf.sidani@aub.edu.lb.

Jeffery Smith� is associate professor of business ethics and Director of the Banta 
Center for Business, Ethics and Society at the University of Redlands. He is also 
adjunct professor of ethics at the Keck Graduate Institute for Applied Life Sciences. 
Professor Smith’s current research examines the normative foundations of corporate 
social responsibility and has appeared in journals such as Business Ethics Quarterly 
and Ethical Theory and Moral Practice. E-mail: Jeffery_Smith@redlands.edu.

Richard A. Spinello� is an associate research professor in the Carroll School 
of Management at Boston College where he teaches courses on ethics, social is-
sues in management, and corporate strategy. Prior to joining the faculty of Boston 
College he worked as a consultant and product manager in the software industry. 
He has written and edited nine books on applied ethics and related areas, including 
CyberEthics: Morality and Law in Cyberspace and A Defense of Intellectual Prop-
erty Rights (with Maria Bottis). Dr. Spinello has also written numerous articles and 
scholarly papers on ethics and public policy that have appeared in journals such as 
Business Ethics Quarterly, Ethics and Information Technology, and the Journal of 
Information Ethics. E-mail: richard.spinello@bc.edu.
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Jon Barton Thornberry� is a lecturer in the Olayan School of Business at the 
American University of Beirut. Previously he was on the faculty of the business 
school at the American University in Cairo. He received his PhD from the University 
of Texas at Dallas and a BA in history from the University of Texas at Austin. He 
was an accountant in the private sector for many years and was a CPA. His research 
interests include business ethics in the developing world and cultural barriers to 
development. He has been published in the Journal of Business Ethics, Journal of 
Business Ethics Education, and Enterprise and Society. E-mail: jt09@aub.edu.lb.

Andrew C. Wicks� is the Ruffin Professor of Business Administration at the 
University of Virginia’s Darden School of Business. He is director of the Olsson 
Center for Ethics, director of the doctoral program, academic advisor for the Business 
Roundtable Institute for Corporate Ethics and an adjunct professor in the Religious 
Studies department at UVA.

�Wicks is co-author of three books including Managing for Stakeholders: Sur-
vival, Reputation and Success (Yale University Press, 2007); Business Ethics: A 
Managerial Approach (Prentice Hall, 2010); and Stakeholder Theory: The State of 
the Art (Cambridge University Press, 2010. He has published over thirty journal 
articles, and his work has appeared in a wide variety of journals in business ethics, 
management, and the humanities.

�His research interests include stakeholder responsibility, stakeholder theory, trust, 
health care ethics, total quality management, and ethics and entrepreneurship. He 
works with MBA students, executives, and corporations in the United States and 
abroad. Wicks is actively working with Ethics-LX, an entrepreneurial venture, to 
create a series of web-based simulations that incorporate ethics into the functional 
areas of business. He has received awards for both his research and his teaching.

�Wicks joined the Darden faculty in 2002 after teaching for ten years at the Univer-
sity of Washington Graduate Business School. E-mail: wicksa@darden.virginia.edu.
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