
Business Ethics Quarterly

Information for authors and readers

Manuscript submission: All articles should be submitted through ScholarOne
Manuscripts at http://mc.manuscriptcentral.com/beq. For more information
and style instructions see https://www.cambridge.org/beq. Questions should
be directed to ManagingEditor@beqjournal.org. Readers who are interested in 
recommending a book for review or reviewing a book themselves should contact 
Miguel Alzola, Book Review Editor, alzola@fordham.edu.

Subscriptions: Business Ethics Quarterly (ISSN 1052-150X) is published quarterly
in January, April, July and October by Cambridge University Press, One Liberty Plaza,
20th � oor, New York, NY 10006. Periodicals postage rate paid at New York, NY, and
at additional mailing of� ces. The 2021 price for an online and print subscription
for institutions is $530.00 in the USA, Canada, and Mexico; UK £344.00 + VAT
elsewhere. The 2021 price for an online-only subscription for institutions is $516.00
in the USA, Canada, and Mexico; UK £333.00 + VAT elsewhere. Individuals are
encouraged to join the Society for Business Ethics to obtain a subscription.
POSTMASTER: Send address changes in the USA, Canada, and Mexico to:
Business Ethics Quarterly, Cambridge University Press, Journals Ful� llment
Department, 1 Liberty Plaza, 20th Floor, New York, NY 10006, USA. Send address
changes elsewhere to: Cambridge University Press, University Printing House,
Shaftesbury Road, Cambridge CB2 8BS, UK. Single issues and individual articles
to be purchased and rented are also available through Cambridge University Press.

Permissions information: All rights reserved. No part of this publication may be
reproduced, in any form or by any means, electronic, photocopying, or otherwise,
without permission in writing from Cambridge University Press. Policies,
request forms and contacts are available at: http://www.cambridge.org/about-us/
rights-permissions. Permission to copy (for users in the USA) is available from
Copyright Clearance Center http://www.copyright.com, email info@copyright.com.

Advertising: To advertise in the journal email USAdSales@cambridge.org or
telephone +1 (212) 337 5053 in the USA, Canada or Mexico; email ad_sales@
cambridge.org or telephone +44 (1223) 325083 in the rest of the world.

Abstracts and indexing: Indexed in: ABI/INFORM, ABS Academic Journal
Quality Guide, Advanced Placement Source, ArticleFirst, ATLA Religion
Database, Business ASAP, Business & Corporate Resource Center, Business
Ethics Journal Review, Business Periodicals Index, Business Source, Corporate
ResourceNet, Current Abstracts, Current Contents / Social & Behavioral Sciences,
Dow Jones Insight, EBSCO Discover, ECONIS, Expanded Academic ASAP, Factiva,
Index Philosophicus, Index Religiosus, InfoTrac OneFile, International Academic
Research Library, International Bibliography of Book Reviews (IBR), International
Bibliography of Periodical Literature (IBZ), International Bibliography of the
Social Sciences (IBSS), ISI Alerting Services, JSTOR, Medline, PAIS International,
The Philosopher’s Index, Philosophy Research Index, PhilPapers, ProQuest 5000,
ProQuest Social Science Journals, ProQuest Summon, Public Affairs Index,
SCImago, Scopus, Social Science Citation Index, Social SciSearch, SocINDEX,
TOC Premier, Wilson Business Abstracts, Wilson OmniFile, WorldCat Local.

https://doi.org/10.1017/beq.2021.13 Published online by Cambridge University Press

https://doi.org/10.1017/beq.2021.13


Cambridge Core
For further information about this journal
please go to the journal web site at: 
cambridge.org/beq

Business Ethics Quarterly

BEQ April 2021 VOL. 31, No. 2

From the Editor
 BRUCE BARRY .........177

Articles

Rawlsian Institutionalism and Business Ethics: Does It Matter Whether 
Corporations Are Part of the Basic Structure of Society?

 BRIAN BERKEY..........179

Equality and Gender at Work in Islam: The Case of the Berber Population 
of the High Atlas Mountains

 CLAUDIA EGER..........210

Shopping with a Conscience? The Epistemic Case for Relinquishment over 
Conscientious Consumption

 EWAN KINGSTON..........242

Reactivity to Sustainability Metrics: A Con� gurational Study of Motivation 
and Capacity

 RIENEKE SLAGER, JEAN-PASCAL GOND, AND DONAL CRILLY..........275

Book Reviews

The 99 Percent Economy: How Democratic Socialism Can Overcome 
the Crises of Capitalism, by Paul S. Adler

 LYNNE ANDERSSON..........308

The Wise Company: How Companies Create Continuous Innovation, 
by Ikujiro Nonaka and Hirotaka Takeuchi

 GUILLEM C. CABANA..........312

Luck: A Key Idea for Business and Society, by Chengwei Liu
 JESSE HILL..........316

https://doi.org/10.1017/beq.2021.13 Published online by Cambridge University Press

https://doi.org/10.1017/beq.2021.13

