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reputation as a researcher and practitioner in leadership and was recently ranked in
the top twenty-five management scholars going back over the last fifty years. He has
consulted with public and private organizations in North and South America, Africa,
Europe, and Southeast Asia. He has published eleven books and over 150 articles
on leadership and related areas. Dr. Avolio’s latest interest and presentations focus
on the following: How do we accelerate authentic leadership development?; How
do we use the positive psychological capacities of leaders to accelerate change?;
and How do we show decision makers the ‘return on development’ investment in
leadership? E-mail: bavolio@uw.edu.
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employees feel that their work contributes to improving the well-being of others
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Western Reserve University, where he was also the executive director of their social
responsibility center and co-developed a signature sustainable enterprise course,
which was recognized by Forbes as one of the ten most innovative business courses
in the U.S. Prior to his Ph.D., he was a senior manager in Diageo (a Fortune 500
company), founded the first private business school in Croatia, founded two social
enterprises, consulted to over one hundred organizations, conducted work in almost
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KEeN KELLEY is the Viola D. Hank Associate Professor of Management in the
Mendoza College of Business at the University of Notre Dame. Professor Kel-
ley’s work is on quantitative methodology, where he focuses on the development,
improvement, and evaluation of statistical methods. Professor Kelley’s specialties
are in the areas of research design, longitudinal data analysis, effect size estima-
tion and confidence interval formation, and statistical computing. Before joining
the University of Notre Dame to teach MBA and undergraduate business statistics,
Professor Kelley was an assistant professor in the inquiry methodology program at
Indiana University—Bloomington. In addition to his methodological work, Professor
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on a variety of important topics. Professor Kelley is an Accredited Professional
Statistician (PStat) as recognized by the American Statistical Association and is the
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and Legal Studies Doctoral Program of the University of Pennsylvania in 2012.
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to communicate with management research scholars. He has published in Business
Ethics Quarterly and Journal of Business Ethics. E-mail: twkim @andrew.cmu.edu.
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Her current research involves drawing on an information theoretic framework to
provide a novel minimalist analysis of professions, and exploring the implications
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lated interest in the normative foundations of economic theory, which is developed
in two current projects, one on an interactive theory of agency ethics, and the other
on an agency theoretic anatomy of consumer scams. Email: sareh.pouryousefi@
nottingham.ac.uk.
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at Yale University, New Haven, Conn. Sethi enjoys international recognition as a
pre-eminent researcher and scholar in the areas of corporate strategy, international
business, globalization and sustainable business, development, environmental protec-
tion, corporate social responsibility and accountability, business ethics and human
rights protection. and international codes of conduct. Sethi has done pioneering work
in creating and implementing international corporate codes of conduct and global
supply-chain management. For over the past twenty years, he has done extensive
field work monitoring factories for sustainable business practices, human rights and
environmental protection in developing countries around the world. His extensive
field work in China was profiled in a lengthy article in the New York Times Sunday
Magazine, December 23, 2007. He has published twenty-five books and over 135
articles in professional and scholarly journals. His writings have also appeared in
major national and international news media including The New York Times, The Wall
Street Journal, and Bloomberg Business Week. He is also a frequent commentator
in broadcast media in the U.S. and international outlets. E-mail: Prakash.sethi@
baruch.cuny.edu.
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Katz Graduate School of Business at the University of Pittsburgh. His main research
interests are the ethical implications of contemporary employment practices, social
capital theory, bullying within organizations, the human rights obligations of corpora-
tions, and the intersection of religious beliefs and business ethics. His research has
been published in Academy of Management Review, Business & Society, Business
Ethics Quarterly, Human Resource Management Review, Journal of Business Ethics,
and Journal of Management Education, among others. He serves on the editorial
board of Business & Society and currently serves as the program chair for the Social
Issues Division of the Academy of Management. E-mail: hjvb3 @unm.edu.
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