
Notes on Contributors

James Aho� is professor of sociology, emeritus, Idaho State University. His latest 
book, co-authored with Kevin Aho, is Body Matters: A Phenomenology of Sick-
ness, Disease, and Illness. He is also author of Confession and Bookkeeping: The 
Religious, Moral, and Rhetorical Roots of Modern Accounting. E-mail: ahojame@
isu.edu.

Deepa Aravind� is an assistant professor of management at the Department of 
Business, City University of New York, College of Staten Island. She received her 
Ph.D. from Rutgers University. Her current research interests are in the areas of cor-
porate social responsibility initiatives (including certifiable environmental standards 
and the United Nations Global Compact) and the adoption and implementation of 
management practices/innovations in firms. E-mail: deepa.aravind@csi.cuny.edu.

Michael Behnam� is an associate professor of strategy and international business 
in the Sawyer Business School at Suffolk University, Boston. After obtaining his 
Ph.D. at the Johann Wolfgang Goethe-University in Frankfurt, Germany, he taught 
at the European Business School in Oestrich-Winkel, Germany, where he is still 
affiliated as a research fellow. He has published several books and numerous articles 
(e.g., in Academy of Management Journal, Journal of International Management, 
Journal of Management Inquiry, Journal of Business Ethics, and Business Ethics 
Quarterly) in the areas of business ethics and international strategy. His most re-
cent work centers on international accountability standards as well as international 
knowledge transfer. E-mail: mbehnam@suffolk.edu.

Leonard J. Brooks� is professor of business ethics and accounting and execu-
tive director of the Clarkson Centre for Business Ethics and Board Effectiveness 
at the Rotman School of Management, University of Toronto. He has authored or 
co-audited/edited the following books: Business & Professional Ethics for Direc-
tors, Executives & Accountants, 5th ed. (2010); Ethics & Governance: Developing 
and Maintaining an Ethical Corporate Culture, 3rd ed. (2008); and Principles of 
Stakeholder Management (1999). Recent shorter publications have dealt with top-
ics such as conflicts of interest, earnings management, and corporate responsibility. 
Professor Brooks teaches business and professional ethics and governance in the 
University’s graduate and executive programs. E-mail: len.brooks@utoronto.ca.

Petra Christmann� is an associate professor of management and global business 
at Rutgers University’s business school. Prior to joining Rutgers University, Petra 
was on the faculty of the Darden School at the University of Virginia. She received 
her Ph.D. in strategy and international business from UCLA. Petra’s research fo-
cuses on firms’ environmental strategies, business self-regulation, and certifiable 
standards as governance mechanisms in the global economy. Her work has been 
published in leading academic journals including Academy of Management Journal 
and Journal of International Business Studies. Petra currently serves on the edito-
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rial board of the Journal of International Business Studies. E-mail: christmannp@
business.rutgers.edu.

Andrew Crane� is the George R. Gardiner Professor of Business Ethics and co-
director of the Centre of Excellence in Responsible Business at the Schulich School 
of Business, York University. His work focuses on the nature of corporate responsibil-
ity and the way in which issues of responsibility are constructed and communicated 
in and around organizations. He is the author or editor of eight books, including 
the award-winning textbook Business Ethics: Managing Corporate Citizenship and 
Sustainability in the Age of Globalization, and the Oxford Handbook of Corporate 
Social Responsibility. He is also a co-author of the Crane and Matten blog (http://
craneandmatten.blogspot.com). E-mail:acrane@schulich.yorku.ca.

Magali A. Delmas� is a professor of management at the Anderson School of 
Management and the Institute of the Environment and Sustainability at the University 
of California Los Angeles. She is the Director of the UCLA Center for Corporate 
Environmental Performance and a Luskin Scholar. She is an affiliated professor of 
the Donald Bren School of Environmental Science and Management at UC Santa 
Barbara. Standing at the crossroads of policy and management, her research inter-
ests focus on the various interactions between environmental policy and business 
strategy at the national and international level. Professor Delmas’s current work 
includes the analysis of the effectiveness of firms’ voluntary environmental initia-
tives. E-mail: delmas@ucla.edu.

Dirk Ulrich Gilbert� is a professor of management at the University of 
Erlangen-Nuremberg, Germany. After obtaining his Ph.D. at the Johann Wolfgang 
Goethe University in Frankfurt, Germany, he taught at the European Business School 
in Oestrich-Winkel, Germany, and The University of New South Wales, Sydney, 
Australia. He has published several books and numerous articles in the areas of 
business ethics, international strategy, and organizational theory. His most recent 
work centers on regional strategies of MNCs, strategic networks, and international 
accountability standards. E-mail: dirk.gilbert@phil.uni-erlangen.de.

Kenneth E. Goodpaster� holds the David and Barbara Koch Endowed Chair in 
Business Ethics, Opus College of Business, University of St. Thomas, Minneapolis, 
Minnesota. Goodpaster taught moral philosophy at the University of Notre Dame 
throughout the 1970s before joining the Harvard Business School faculty in 1980. 
At Harvard, he taught business ethics for ten years to MBA students before moving 
to St. Thomas. His most recent book is Conscience and Corporate Culture (Wiley-
Blackwell Publishers, 2007). E-mail: kegoodpaster@stthomas.edu.

Edward J. Kane� is professor of finance in the Carroll School of Management at 
Boston College. He received his Ph.D. from Massachusetts Institution of Technology. 
Previously, Kane occupied the Everett D. Reese Chair of Banking and Monetary 
Economics at Ohio State University and also taught at Princeton University and Iowa 
State University. Kane has also held several visiting professorships and is a past 
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president and fellow of the American Finance Association and a former Guggen-
heim fellow. He serves on the editorial boards of several journals and is a founding 
member of the Shadow Financial Regulatory Committee. Currently, he consults for 
the World Bank and is a Senior Fellow in the FDIC’s Center or Financial Research. 
E-mail: edward.kane@bc.edu.

Tammy L. MacLean� is an associate professor of management at Suffolk Uni-
versity, Sawyer Business School. She earned her Ph.D. in organizational behavior 
at Boston College. Her research interests focus on how decoupling organizational 
programs and initiatives from core business functions affects organizational behav-
ior at multiple levels of analyses. She also does research in the areas of managing 
diversity and organizational identity. She has published numerous articles in jour-
nals such as Academy of Management Journal, Academy of Management Review, 
Journal of Management Inquiry, and Journal of Business Ethics. E-mail: tmaclean@
suffolk.edu.

Marcia P. Miceli� is professor of management at the McDonough School of Busi-
ness at Georgetown University. She earned her doctorate in business administration 
at Indiana University. Her research focuses on whistle-blowing and on organizational 
compensation systems, with publications in Academy of Management Journal, 
Academy of Management Review, Administrative Science Quarterly, Business 
Ethics Quarterly, Journal of Applied Psychology, Organization Science, Personnel 
Psychology, and other leading journals. With Janet Near and Terry Dworkin, she 
wrote Whistle-blowing in Organizations (New York: Routledge/Taylor & Francis 
Group, 2008). She teaches human resource management courses at the graduate 
and undergraduate levels. E-mail: micelim@georgetown.edu.

Maria J. Montes-Sancho� is an associate professor of management at the De-
partment of Business Administration at Universidad Carlos III where she earned 
her Ph.D. in business administration and quantitative methods. Before her current 
position, she was a research fellow at Stanford University, the University of Cali-
fornia, Santa Barbara, and the University of California, Los Angeles, and a visiting 
professor at Universitat Pompeu Fabra. Her research interests include environmen-
tal policy, corporate strategy, and environmental performance measurement. Her 
publications include articles in Management Science and the Strategic Management 
Journal. E-mail: mmontes@emp.uc3m.es.

Geoff Moore� is professor of business ethics at Durham Business School, 
Durham University, UK. He has published widely in Business Ethics including, in 
particular, applying Alasdair MacIntyre’s virtue ethics to business organisations. 
His articles appear in international journals including Business Ethics Quarterly, 
Organization Studies, and Journal of Business Ethics. He is on the editorial boards 
of Business Ethics Quarterly, Journal of Business Ethics, and Business Ethics: A 
European Review. E-mail: geoff.moore@durham.ac.uk.
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Andreas Rasche� is assistant professor of business in society at Warwick 
Business School. He holds a Ph.D. (Dr. rer. pol.) from European Business School, 
Germany, and a Habilitation (Dr. habil.) from Helmut-Schmidt-University, Hamburg. 
His research focuses on the emerging global institutional infrastructure for corporate 
responsibility. He regularly contributes to international journals in his field of study 
and has lectured widely on corporate social and environmental responsibility at dif-
ferent institutions in Europe. His latest book, The United Nations Global Compact: 
Achievements, Trends and Challenges (Cambridge University Press), just appeared 
in print. E-mail: andreas.rasche@wbs.ac.uk.

Scott J. Reynolds� is an associate professor of business ethics and the Helen 
Moore Gerhardt Faculty Fellow at the Foster School of Business at the University 
of Washington. His research explores moral decision-making and is specifically 
focused on how individuals perceive, identify and process the moral aspects of life. 
His research has appeared in a variety of journals including the Journal of Applied 
Psychology and Business Ethics Quarterly. E-mail: heyscott@u.washington.edu.

Marshall Schminke� is the BB&T Professor of Business Ethics at the Univer-
sity of Central Florida. He received his doctorate from Carnegie Mellon University, 
and has served as a visiting scholar at Oxford University. He is an academic fellow 
at the Ethics Resource Center in Washington, D.C., and a member of the Society 
for Organizational Behavior. He has served as associate editor of the Academy of 
Management Journal and is currently associate editor of Business Ethics Quarterly. 
E-mail: mschminke@bus.ucf.edu.

Douglas Schuler� is associate professor of business and public policy at the 
Jesse H. Jones Graduate School of Business of Rice University. His research focuses 
upon company political activities and corporate social responsibility and has been 
published in such journals as the Academy of Management Journal, Academy of 
Management Review, and the Journal of Management. Dr. Schuler serves on the 
editorial board of Business & Society. He received his Ph.D. at the University of 
Minnesota and B.S. from the University of California at Berkeley. E-mail: schuler@
rice.edu.

Sandra Waddock� is Galligan Chair of Strategy and Professor of Management at 
Boston College’s Carroll School of Management. Author of more than 100 articles 
and several books, she writes extensively on corporate responsibility. Her most recent 
books are The Difference Makers: How Social and Institutional Entrepreneurs Built 
the Corporate Responsibility Movement (Greenleaf, 2008) and the forthcoming SEE 
Change: Making the Transition to a Sustainable Enterprise Economy, with Malcolm 
McIntosh (Greenleaf, in press). E-mail: waddock@bc.edu.

Gary R. Weaver� is Editor in Chief of Business Ethics Quarterly and professor 
of management at the University of Delaware’s Alfred Lerner College of Business 
and Economics. He researches and writes on a variety of issues concerning ethics 
and corruption in organizations, considering the roles of both individual behavior 
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and the larger institutional context of business as important factors in business eth-
ics. E-mail: beq@udel.edu.

Andrew C. Wicks� is the Ruffin Professor of Business Administration at the 
Darden School of Business at the University of Virginia. He is director of the Ols-
son Center for Ethics, director of the doctoral program, academic advisor for the 
Business Roundtable Institute for Corporate Ethics and an adjunct professor in the 
Religious Studies department at UVA. Wicks is co-author of three books including 
Managing for Stakeholders: Survival, Reputation and Success (Yale University 
Press, 2007), Business Ethics: A Managerial Approach (Prentice Hall, 2010), and 
Stakeholder Theory: The State of the Art (Cambridge University Press, 2010). He 
has published over thirty journal articles, and his work has appeared in a wide va-
riety of journals in business ethics, management, and the humanities. His research 
interests include stakeholder responsibility, stakeholder theory, trust, health care 
ethics, total quality management, and ethics and entrepreneurship. He works with 
MBA students, executives, and corporations in the United States and abroad. Wicks 
is actively working with Ethics-LX, an entrepreneurial venture, to create a series 
of web-based simulations that incorporate ethics into the functional areas of busi-
ness. He has received awards for both his research and teaching. Wicks joined the 
Darden faculty in 2002 after teaching for ten years at the University of Washington 
Graduate Business School. E-mail: WicksA@darden.virginia.edu.

Gregory Wolcott� is a doctoral candidate in the Department of Philosophy at 
Loyola University Chicago. He teaches in the areas of political philosophy, ethical 
theory, and business ethics. His writings have appeared in the Journal of Applied 
Philosophy and the Review Journal of Political Philosophy. E-mail: gwolcot@luc 
.edu.
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